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Tom tat

Ngay nay, cac nén tang mang xa hoi nhu Facebook, Google va Tiktok. .. da tré thanh cong cu hitu ich gitip sinh vién
tim hiéu va danh gi4 cac truong dai hoc. Cac fanpage va tai khoan ngudi dung cé nhan chia s¢ thong tin vé Dai hoc Duy
Tan (DTU) trong mua tuyen sinh dang ngay cang anh huong nhiéu hon dén quyet dinh cta sinh vién. Nghién ctru nay
nhim xéc dinh cac yéu té cua truyén miéng dién tir (eWOM) tic dong dén quyét dinh chon truong dai hoc cua sinh vién
DTU théng qua viéc khao sat Google Form véi 400 sinh vién dang theo hoc DTU. Phuong phap kiém dinh d tin cay cua
thang do bao gdm hé sb Cronbach’s alpha, d6 tin cay téng hop (CR), danh gia do hoi tu bang hé s6 tai ngoai (Outer
loading) két hop v&i phuwong phéap Fornell Larcker théng qua thuat toan PLS (PLS Algorithm); danh gia mé hinh ciu trac
béng phéan tich hoi quy nham xéc dinh muc do tac dong cia cac bién doc 1ap tac dong dén bién phu thudc, kiém dinh gia
thuyét nghién ciru thong qua Boostrapping trén SMART PLS 4.0.

Két qua cho thiy c6 04 yéu t6 tac dong cung chidu dén quyét dinh chon DTU cua sinh vién, theo thir ty giam dan la:
So luong cua thong tin, Chuyén mon nguoi gui, Chat luong cua thong tin, D¢ tin cdy cua thong tin. K€t qua nghién ctru
nay hy vong gitip DTU gia tang ty 1¢ thu hut hoc sinh va nang cao hon nitra thwong hi¢u DTU.

Tir khéa: Do tin cdy thong tin; sé lwong thong tin; chat lugng thong tin; chuyén mon ngudi giri thong tin; truyén miéng
dién tr; quyét dinh chon truong Dai hoc.

Abstract

Today, social media platforms like Facebook, Google, and Tiktok have become useful tools to help students get to
know and evaluate universities. Fanpages and personal user accounts dedicated to sharing information about Duy Tan
University (DTU) during the admission season are increasingly influencing students' decision-making processes. This
study aimed to identify the factors of electronic Word of Mouth (eWOM) that affect DTU students' decision to choose a
university, through a Google Form survey with 400 current DTU students. The reliability of the measurement scale was
tested using Cronbach's alpha coefficient, composite reliability (CR), evaluation of convergence by external loading factor
(Outer loading) combined with Fornell Larcker method through PLS algorithm (PLS Algorithm); Evaluating the structural
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model by regression analysis to determine the degree of impact of independent variables on the dependent variable, testing
the research hypothesis through Boostrapping on SMART PLS 4.0.

The results show that there are four factors that affect students' decision to choose DTU school, in descending order:
quantity of information, sender expertise, quality of information, reliability of information. The research results hope to
improve DTU’s student recruitment rate, and further enhance the DTU's brand.

Keywords: Information credibility; information quantity; information quality; sender expertise; electronic word-of-

mouth (eWOM); university selection decision.

1. Pit van dé
1.1. Ly do chon dé tai

Tinh dén dau ndm 2023, Viét Nam ¢6 hon 70
triéu nguol dung mang xa hoi (MXH), trong do
c6 89.8% ngudi ding Internet sir dung it nhat
mot nén tang MXH [20]. Khoang 94% nguoi
Viét truy cép Internet hang ngay va c6 xu hudng
tim kiém thong tin qua MXH nhiéu hon so v&i
bao chi truyén thong [15]. Diéu nay gop phan
1am cho truyén miéng dién tir ¢ WOM) tr& thanh
kénh giao tiép phd bién, anh huéong manh dén
hanh vi lya chon san pham - dich vy, bao gém ca
quyét dinh chon truwong dai hoc. Tai DTU,
eWOM ciing c6 tac dong dang ké dén sinh vién.
Cu thé, trong nghién ctru nay c6 252/400 sinh
vién cho biét ho d tham khao cac nhan xét, danh
gia tryc tuyén lién quan dén DTU trude khi ra
quyét dinh chon trudng. Tuy nhién, tiém ning
khai thac eWOM trong hoat dong tuyén sinh
hién tai van chua duoc van dung t6i da. Do do,
nghién ctru nay duogc thyc hién nham phan tich
tac dong cua cac yéu to eWOM dén quyét dinh
chon DTU cua cac sinh vién dang theo hoc tai
truong (DTUers).

1.2. Co 56 ly thuyét
1.2.1. Khdi niém truyén miéng va truyén miéng
truc tuyén

Truyén miéng (Word of Mouth - WOM) tir 1au
da dugc xem 1a mot kénh lan truyén thong tin
hiéu qua, thudng xuat phat tir trai nghiém ca
nhan va dugc danh gid 1a khach quan, dang tin
cay [5], [12]. WOM dong vai trdo quan trong
trong viéc dinh hudng hanh vi va thai d§ nguoi
tiéu dung [21], dic biét dbi voi cac san pham vo
hinh nhu dich vu gido duc [11]. Theo Brown va

cong sy (2007), WOM gitip ngudi tiéu dung tiép
can trai nghi¢ém thuc té thay vi chi dya vao quang
c4o [7], va hoat dong nay thudng dién ra doc 1ap
v6i cac hoat dong tiép thi chinh théng [23].
Cheung va Thadani (2012) ciing khang dinh
WOM 1a mot trong nhitng nguén thong tin 6
anh huong 16n dén quyét dinh mua hang [9].

Khac voi WOM truyén thong, eWOM 1a hinh
thitc giao tiép phi chinh thic trén nén tang
Internet, ngdy cang phd bién nho vao sy phat
trién manh mé& cta cac nén tang truc tuyén [41].
eWOM bao gdm cac trao ddi thong tin giita
ngudi tiéu dung vé san pham, dich vy va nha
cung cap [24], v6i uu diém vuot troi 1a tinh sin
c6 va kha nang lan téa rong rai [27]. Theo Wang
va cong su (2004), eWOM anh huong dén ca
nguoi tiéu dung chil dong 1an thu dong [36], g6p
phan dinh hinh hanh vi tiéu dung va cach tiép
nhan thong tin méi trudng s [39].

1.2.2. Ly thuyét hanh dong hop 1y (TRA - Theory
of Reasoned Action)

Ly thuyét hanh dong hop 1y duoc Fishbein
gi6i thiéu tir ndm 1967 va phat trién cing Ajzen
vao nam 1980, nham dyu doan hanh vi dya trén
cac yéu t6 tam 1y [3]. TRA cho rang hanh vi
dugc quyét dinh boi y dinh hanh vi, yéu t6 bi anh
huong tir thai do ddi véi hanh vi va chuan chi
quan - tire nhan thite vé ap luc x3 hoi lién quan
dén hanh vi d6 [3]. Néu mot ca nhan c6 danh gia
tich cuc va tin rang nhiing nguoi quan trong nhu
gia dinh, ban be ung ho hanh vi, ho s€ c6 xu
huong thyc hién hanh vi d6 cao hon [4]. Tuong
tu, khi sinh vién c6 thai do tich cuc voi eWOM,
cam nhan dugc sy ung ho tir nguoi khac (nguoi
than, ban be, cong déng mang,...), ho sé c6 xu
hudng st dung eWOM dé hd trg quyét dinh chon
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truong [6]. Tuy nhién, TRA chi tap trung vao viéc
gidi thich 1y do tai sao nguoi ta ¢6 y dinh hanh
dong, thay vi xem ho c6 hanh dong that hay khong,
han ché nay cua TRA da duoc TBP khéc phuc
bang cach bd sung mot yéu té quan trong [1].

1.2.3. Ly thuyét hanh vi dw dinh (TPB - Theory
of Planned Behavior)

TPB hién la mot trong nhitng 1y thuyét c6 dnh
hudng 16n nhét trong nghién ciru hanh vi xa hoi
[2], v6i hon 1.148.000 trich dan trén Google
Scholar tinh dén ngay 27/02/2025. Cong trinh
nay c6 tac dong khoa hoc hang dau trong linh
vuc tam 1y xa hoi tai My va Canada [28]. Ly
thuyét nay do Ajzen (1991) phat trién tir TRA
nham bo sung yéu o “nhdn thirc kha ning kiém
sodt hanh vi” [1]. TPB ciing cho rang ¥ dinh
hanh vi la yéu td du bao hanh vi manh Ilhélt, chiu
anh huong tir ba thanh phan: nhdn thirc kha nding
kiém sodt hanh vi, thdi dg va chudn chii quan [1],
[17]. Yéu té bd sung trong TPB mang y nghia
mot nguoi cam thay ho c6 thé dé dang hay kho
khan khi thyc hién mdt hanh vi nao d6 [1], [2].
T 1 sinh vién c6 thé cam thay rang viéc tham
gia vao eWOM (chia sé hodc tim kiém thong tin
vé truong dai hoc) phu thude vao kha nang va co
hoi cua ho [42]. Déng nghia véi viéc néu sinh
vién cam thiy c6 du tai nguyén vé thoi gian, k§
nang st dung MXH dé tim kiém va co hoi tiép
can thong tin vé truong tir cic nén tang sd phd
bién mot cach dé dang, ho s& gip thudn loi hon
trong viéc ra quyét dinh tham gia vao hanh vi

Chat luong thong tin

chon truong, nguoc lai, néu sinh vién cam théy
ban than khong thé kiém soat dugc thong tin ho
nhan dugc hodc khong tin tudng vao cac ngudn
thong tin, quyét dinh chon truong cia ho s€ bi
anh hudng [40].

1.2.4. Mé hinh chdp nhdn théng tin (IAM -
Information Adoption Model)

Mo hinh chép nhan thong tin do Sussman va
Siegal dé& xuat nam 2003 (Hinh 1) phat trién tir
TRA va TAM, nhin manh vai trd cta chit luong
va d0 tin cdy thong tin trong viéc anh huong dén
tinh hitu ich, tir 46 dan dén su tiép nhan thong
tin [32]. IAM dugc Ung dung rdng rdi trong
nghién ctru eWOM, dac biét khi nguoi tiéu dung
ngiy cang dua vao danh gia tryc tuyén dé ra
quyét dinh nhu hién nay [33]. Cu thé, khi ngudi
ding tiép can eWOM trén cac nén tang truc
tuyén, ho thuong s& co xu huéng danh gia noi
dung thong tin dya trén chét lugng thong tin c6
tinh logic, rd rang, thuyét phuc hay khong va
nguoi gui c6 dua do tin cay, chuyén mon hay uy
tin & muc do nao [25], [13], [15]. C6 thé ndi,
eWOM chinh 1a méi truong ap dung truc tiép cac
nguyén ly cua IAM, noi nguoi dung phan tich,
danh gia va lya chon thong tin dé dua ra quyét
dinh [43]. Trong nghién ctru nay, IAM dugc van
dung va mo rong thém hai nhan 6 13 “S6 lirong
thong tin” va “Chuyén mon nguoi gui thong tin”
nhim nang cao kha ning giai thich mo hinh
[13],[15].

—

Thong tin hiru ich

A 4

Chap nhan thong tin

D¢ tin cady thong tin

Nguén: Sussman va Siegal, 2003

Hinh 1. Khung 1y thuyét mé hinh chp nhan thong tin
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1.3. Gid thuyét nghién ciru

1.3.1. Sw tin cdy ciia théng tin dén quyét dinh
chon truong

Theo Cheung va cong su (2009) d¢ tin cdy cua
thong tin 1a mirc d6 khach hang tin rang cac nhan
x¢€t, danh gid 1a chinh x4c va dya trén thuc té [10].
Pay 1a yéu t6 then chét trong viéc thuyét phuc ca
nhén tiép nhan va sir dung thoéng tin [37]. Khi
nguoi tiéu dung tin tudng vao tinh xéac thuc cua
eWOM, ho c6 xu hudng chép nhan va dua vao do
dé dua ra quyét dinh mua hang [35]. Theo
Sussman va Siegal (2003), dd tin cay thong tin c6
anh huong dén y dinh hanh vi thong qua tinh hitu
ich thong tin va nhiéu nghién ctru khéc ciing khang
dinh mdi quan hé tich cyc gitra dd tin cay thong tin
va hanh vi ra quyét dinh [6], [32], [15], 13]. Gid
thuyét Hy, sw tin cdy cia thong tin cé tdc dong tich
cue dén quyét dinh chon trieong ciia sinh vién.
1.3.2. 86 lwong cua théng tin anh huong dén
quyét dinh chon truong

Sb luong thong tin 13 tong s6 luot danh gia,
binh ludn cta nguoi tiéu ding trén cac nén tang
tryc tuyén va duoc xem 1a yéu té anh huong dén
quyét dinh mua hang hoic lva chon dich vu [22].
Khi s6 luong thong tin 16n, nguoi tiéu dung c6
xu hudng dénh gia san phém hoac dich vu d6 1a
déang tin cdy, tir 46 gitp giam thiéu rai ro va tang
kha ning ra quyét dinh dting [8]. Nghién ctru ctia
Nguyén Quang Dinh (2023) va céc tac gia khac
nhu Balroo va Saleh (2019), Lin va cdng su
(2013) ciing khang dinh vai tro dang ké cia s6
lwong thong tin ddi véi quyét dinh chon trudng
[25].[6].[13]. Gid thuyét Hs, s6 lwong ciia thong
tin co tac dong tich cuc dén quyét dinh chon
truong cua sinh vién.

1.3.3. Chat lwong cua théng tin anh hidng dén
quyét dinh chon truong

Chat luong thong tin phan anh nhén thirc cta
ngudi tiéu dung vé muc d6 hop 1y, dang tin cay
va diing thuc té clia cac danh gia trén nén tang
MXH [30]. Théng tin chat luong cao tir nguoi
dung da trai nghiém gop phan tac dong dén nhan

thirc va hinh anh thuong hiéu [31], [34]. Trong
linh vyc gido duc, thong tin eWOM can dam bao
1d rang, dé hiéu dé c6 thé anh huong dén quyét
dinh chon trudong, nhu nghién ctru cia Balroom
va Saleh (2019) da chi ra trudc do6 [6]. Do do,
nhém tac gia dé xut chat luong thong tin cé tac
dong tich cuc dén quyét dinh chon truong. Gid
thuyét H, chdt liwong théng tin cé tdc dong tich
cwe dén quyét dinh chon truong ciia sinh vién.
1.3.4. Chuyén mén nguoi giri anh hwong dén
quyét dinh chon trirong

Theo Ohanian (1990), chuyén mon nguoi giri
1a mutrc d6 kién thirc, k¥ nang hodc kinh nghi¢m
khién thong tin ho cung cdp duoc ngudi nhan
danh gia 1a chinh x4c [29]. Cac nhan xét va danh
gia tir nguoi cd chuyén mon gilp tang do tin cay,
tir d6 anh hudng tich cuc dén quyét dinh mua
hang [38]. Hosein (2011), Lin va cong su (2013)
cung v61 cac nghién clru khac trude diy cling
cho rang trinh d6 chuyén mén clia nguoi giri lam
ting nhan thirc va kha nang ra quyét dinh cia
nguoi tiéu dung, dac biét trong linh vyc gido duc
[26], [25],[18], [15]. Tir d6, nhom tac gia dé xut
chuyén mén ngudi giri ¢6 anh hudng dén quyét
dinh chon trudng. Gid thuyét Hy, chuyén mén
ngueoi giki ¢é tac dong tich cuc dén quyét dinh
chon truong cua sinh vién.
2. Phuwong phap nghién ciru

Nghién clru nay st dung hai phuong phép
chinh 1a dinh tinh va dinh lugng. Nghién ctu
dinh tinh dugc thuc hién thong qua khao luge 5
cong trinh lién quan dén hanh vi chon truong
eWOM [25], [6], [18], [13], [15]. Pong thoi tién
hanh thao ludn nhom 10 nguoi dé hoan thién
thang do nghién ctru chinh thire. Trong nghién
ctru dinh luong, nhom tac gid phéan tich 213
phiéu khao sat hop 1¢ bang phan mém SmartPLS
phién ban 4.1.1.1. Dya trén qua trinh tong hop 1y
thuyét, c6 4 nhan t6 doc 1ap anh huong dén quyét
dinh chon DTU da duoc xac dinh. Cac gia thuyét
tir Hy dén Hs duoc xay dung véi tac dong clng
chiéu (+) dén bién phu thudc va dugc thé hién cu
thé trong Hinh 2.
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/ Truyén miéng dién tir eWOM) \

Do tin ciy thong tin

S6 lwong théng tin

Chét lwgng thong tin

Chuyén mén nguwdi giri

o

Quyét dinh
chon DTU

Nguon: Nhém tic gid tong hop

Hinh 2. M6 hinh nghién ctru dé xuét

Nghién ctru nay st dung 20 bién quan sat dé
do ludng 1 bién phu thudc va 4 bién doc 1ap, véi
thang do Likert 5 muc d6. Khao sat dugc thuc
hién tryc tuyén thong quan Google biéu mau véi
400 sinh vién dang theo hoc DTU tham gia. Sau
khi tién hanh lam sach dit liéu, c6 213 phiéu hop
3. Két qua nghién ctru

3.1. Théong ké mé td méu nghién civu

1€ duogc dua di phan tich. Cac nhan td duoc ma
héa bao gom: P¢ tin cdy théng tin (TC), Sé
lirong théng tin (SL), Chdt lwong théng tin (CL),
Chuyén mén nguwoi givi (CM) va Quyét dinh chon
DTU (0D).

Bang 1. Bac diém mau nghién ctlru

Thanh phan Théng tin miu Tinsé | Tylé (%)
Nam 157 3903
Gi6i tinh Nit 243 60.8
Tong 400 100
K29 91 22.8
K28 112 28
Sinh vién khéa K27 95 23.8
K26 102 25.5
Tong 400 100
Khdi K¥ thuat 1- Cong nghé 80 20
Khdi Kinh té - Quén tri 83 20.8
Khdi nganh Du lich 67 16.8
Khoi nganh Khoi Khoa hoc - X3 hoi 42 10.5
Khdi Y - Dugc 93 23.3
Khoi Nghé thuat - My thuat 35 8.8
Tong 400 100
Facebook 259 40.7
Kénh tra ciru Tiktok 118 18.5
thong tin Google 260 40.8
Tong (cdu hoi nhiéu lya chon) 637 100
s TA s n Chua tirng doc eWOM lién quan dén DTU 148 37
Tylgsinh vien DIU - 7pamy o doc sWOM lién qugn d&n DTU 252 63
da tham khao eWOM z
Tong 400 100

Nguon: Trich xudt tir SmartPLS 4.1.1.1
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Quan sat Bang 1 co thé thay, vé gidi tinh, ty 1¢
nit chiém 60.8%, nam chiém 39.3%: vé khoa hoc,
sinh vién khoa K28 chiém ty 1€ cao nhit (28%) so
v6i 3 khoa con lai; vé khdi nganh Y - Dugc ¢6 sb
lugng sinh vién quan tdm dén thong tin lién quan
dén DTU cao nhét, phan anh nhu cau tim kiém
thong tin vé nganh hoc nay khé cao; vé kénh tra
ctru thong tin, Google va Facebook 1a hai kénh
eWOM phd bién nhét, Tik Tok chiém 18.5% - két
qua pht hop véi dic diém cua nén tang méi ndi
sau dai dich; dang chii y vé ty 1& tham khao
eWOM, c6 252/400 sinh vién DTU cho biét ho
da doc cac nhan xét va danh gia lién quan dén
DTU truée khi ra quyét dinh chon truong - cho
thdy eWOM c6 vai tro quan trong trong hanh vi
tim kiém va danh gia thong tin ctia sinh vién.

3.2. Két qua kiém dinh dé tin cdy thang do

SmartPLS 4.1.1.1 st dung hai chi sé chinh dé
danh gia do tin cdy thang do 1a Cronbach's Alpha
va Hé sb tin cay tong hop (CR). Theo Hair va
cong sy (2021), CR tir 0.7 - 0.9 13 t6i wu; trén
0.95 c6 thé cho thdy bién quan sét bi tring lap
[16]. Vi Cronbach's Alpha c6 xu huéng danh gia
thdp va CR danh gi4 cao do tin cay, nén nhom
tac gia sir dung dong thoi ca hai chi tiéu dé dam
bao mirc do danh gia chinh xac. Tir két qua kiém
dinh nhom téac gia da thu dugc Bang 2, quan sat
c6 thé thay tat ca cac thang do déu dat yéu cau
v6i1 Cronbach's Alpha > 0.7 va CR > 0.7. Riéng
thang do “Chuyén mon nguoi gui” co
Cronbach's Alpha < 0.7 nhung van dam bao do
tin cdy véi CR =0.812>0.7.

Béng 2. Két qua phan tich Cronbach’s Alpha va CR

H¢ sb tin cdy tong hop

Thang do /céu tric Cronbach's Alpha (CR)
Chit lwong ciia thong tin 0.744 0.839
Chuyén mon ngudi giri 0.691 0.812
Quyét dinh chon truong 0.755 0.844
S6 lwong thong tin 0.727 0.830
Su tin ciy cua thong tin 0.775 0.854

3.3. Tong qudt két qua kiém dinh d¢ hi tu
thang do

Theo Hair va cong su (2021) dé danh gia do
hoi tu cua thang do can xét hé s tai ngoai (Outer
loading > 0.7) va phuong sai trich trung binh
(AVE > 0.5); Outer loading tir 0.4 - 0.7 can nhéc

Nguon: Trich xudt tir SmartPLS 4.1.1.1

giit hoic loai bo bién tuy theo truong hop; AVE
> 0.5 cho thay cac khai niém nghién ctu giai
thich phan 16n phuong sai ciia cac bién quan sat,
nguoc lai néu < 0.5 thi sai s6 van chiém uu thé
[16]. Thong qua Outer loadings va Construct
reliability and validity trén phan mém SmartPLS
4.1.1.1 nhém téc gia thu duge Bang 3 nhu sau:

Bang 3. Két qua dd hoi tu cua cac thang do

H¢é s tai ngoai | Phwong sai trich

Thang do/Ciu triic Chi bio (Outer loading) (AVE)
CLI1 0.672

Chit lwong ciia thong tin (CL) gi? 8:323 0.567
CL4 0.760
CMl1 0.710

Chuyén mon ngudi giri (CM) gﬁg 8;(5)(2) 0.519
CM4 0.717
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X . oy s Hé s6 tai ngoai | Phwong sai trich
Thang do/Cau tric Chi bao (Outer loading) (AVE)
Qbl 0.717
£ as Qb2 0.756
Quyét dinh chon DTU (QD) 0D3 0.769 0.576
Qb4 0.791
SL1 0.757
e . n . SL2 0.749
SO lwgng cua thong tin (SL) SL3 0.748 0.549
SL4 0.710
TC1 0.817
e A A TC2 0.709
Sw tin cay cua thong tin (TC) TC3 0.824 0.595
TC4 0.729

Két qua kiém dinh cho thdy tit ca cac thang
do déu dat gia tri hoi tu véi AVE > 0.5. Du bién
CL1 c6 outer loading = 0.672 < 0.7, nhung
khong anh hudng nhiéu dén do tin ciy nén van
dugce giir lai. Cac bién TC, QP, CL, SL va CM
1an luot giai thich tir 51.9% dén 59.5% bién thién
ctia cac bién quan sat, dam bao d6 hoi tu va nhat
quén ndi tai cua mo hinh.

3.4. Tong quat két qud kiém dinh gid tri phan bigt

Trong nghién ctru nay, nhom tac gia lya chon
phuong phap Fornell - Larcker (1981) dé danh

Nguén: Trich xudt tir SmartPLS 4.1.1.1
gia gia tri phan biét, phu hop véi dic diém cua
mo hinh va phuong phap PLS-SEM. Mic du
HTMT duoc dé xuat nhu mot phuong phap bd
sung c6 d§ nhay cam cao hon [14], tuy nhién
nhiéu hoc gia van cong nhan Fornell - Larcker 1a
tiéu chuan pho bién va c6 gi tri tham chiéu tdt,
dac biét trong cac nghién ctu st dung PLS-SEM
v6é1 mo hinh khong qua phue tap [16]. Viée lua
chon phuong phap nay dam bdo tinh phu hop va
nhit quan v6i myc tiéu nghién ciru.

Bang 4. Két qua tiéu chuan Fornell-Larcker ciia cac thang do

Thang do/ciu tric CL CM Qb SL TC
CL 0.753
CM 0.750 0.720
Qb 0.672 0.675 0.759
SL 0.632 0.603 0.658 0.741
TC 0.713 0.627 0.616 0.585 0.772

Bang 4 tién hanh dénh gia d6 phan biét cia
thang do/cdu tric theo tidu chuin Fornell-
Larcker. Mdi nhén t6 ¢4 SQRT(AVE) 16n hon
tat ca cac hé sb twong quan giira n va cac nhan
t6 khac, xac nhan rang cac khai niém do luong

Nguon: Trich xudt tir SmartPLS 4.1.1.1

trong mo hinh 1a khac biét véi nhau. Nhom tac
gia két luan rang tinh phan biét cta tit ca cac
thang/céu tric CL, CM, QB, SL va TC déu dam
bao khong vi pham tinh phéan biét.
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3.5. Két qud mé hinh cdu tricc PLS - SEM
3.5.1. Van dé da céng tuyén (VIF)

Bang 5. Két qua dénh gia hién tugng da cong tuyén giita cac bién quan sat (outer VIF value)

Thang do/céu tric Chi bao VIF
CL1 1.264

Chit hrong ciia thong CL2 1.625
tin CL3 1.404

CL4 1.520

CM1 1.281

Chuyén mon ngudi giri CM2 1.247
CM3 1.341

CM4 1.319

Qbl 1.398

Quyét dinh chon DTU ggg 14312(5)
Qb4 1.551

SL1 1.469

; . " . SL2 1.390
SO lwgng cua thong tin SL3 1371
SL4 1.417

TCl1 1.823

e A " . TC2 1.508

Sw tin cay cua thong tin TC3 746
TC4 1.475

Nguon: Trich xudt tir SmartPLS 4.1.1.1

Bang 6. Két qua danh gia hién tuong da cong tuyén giita cac bién tiém an

Quyét dinh chon trwong DTU
Chit lwgng ciia thong tin (CL) 3.087
Chuyén moén ngudi giri (CM) 2.490
S6 lwong thong tin (SL) 1.860
Sw tin cdy cua thong tin (TC) 2.214

Theo Hair va cong su (2021), VIF < 3 1a tét
nhit va < 5 van chap nhan duogc [16]. Két qua &
Bang 5 cho thiy tit ca cac bién quan sat déu c6
VIF < 3, nén mo6 hinh khong xay ra hi¢n tuong
da cong tuyén giita cac bién quan sat voi nhau.

Inner VIF Values, danh gid hién tugng da
cong tuyén giita cac bién tiém an. Day 1a muc

Nguon: Trich xudt tir SmartPLS 4.1.1.1

quan trong nhét, boi da cong tuyén giira cac bién
tiém an 1a vin dé nghiém trong. Tir Bang 6 ta
thiy cac bién déu c6 hé sé VIF <5 va chi riéng
CL 16n hon 3 (3.087) c6 thé xuat hién d4u hiéu
ctia da cong tuyén. Tuy nhién, vé tong thé VIF <
5 van trong ngudng cho phép [16]. Nhin chung,
chi tiéu VIF cta céc bién tiém an dat yéu cau.
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3.5.2. Kiém dinh hé sé tdc déng R Square (R?)

Bang 7. Bang xac dinh s xac dinh R?

R? R? hi¢u chinh

Quyét dinh chon DTU

0.587 0.579

Theo Hair va cong su (2021) kiém dinh hé s6
xac dinh R? béng 0.75, 0.50 hodc 0.25 dbi véi
bién tiém an ndi sinh c6 thé mo ta twong tng nhu
12 manh, trung binh, yéu [16]. Quan sat Bang 7

3.5.3. Kiém dinh hé so tac dong f Square (f?)

Nguon: Trich xudt tir SmartPLS 4.1.1.1

ta c6 thé thay hé s6 tac dong R? hiéu chinh c6 gia
tri bang 0.579 - cho thdy 57.90% sy thay doi cta
bién Quyét dinh chon truong DTU duge giai
thich bai cac bién doc 1ap trong mo hinh.

Bang 8. Hé s6 danh gia hiéu qua tac dong cua timg bién doc 1ap 1én bién phu thudc

Quyét dinh chon DTU
Chit lwong ciia thong tin (CL) 0.024
Chuyén mon nguoi giri (CM) 0.072
S6 lwong thong tin (SL) 0.115
Sw tin cdy cua thong tin (TC) 0.024

Theo Hair va cong su (2021) gia tri /212 0.02,
0.15, 0.35 chi ra bién doc 1ap tac dong nho, trung
binh hoic 16n twong mg 1én bién phy thudc [16].
Quan sat Bang 8 ta co thé thdy hé sd tac dong f>
clia tat ca cac bién doc 1ap ddi véi bién phu thude

a;m ap2

\

n.717 0756

0.024
L

cL2

L3

0.760

CL
CL4

SL1

‘\o 757
SL2 ;

—( 749

0.115
0.748

dn e

‘/0.710

sL

sL4 QP

Nguén: Trich xudt tir SmartPLS 4.1.1.1
Quyét dinh chon DTU déu > 0.02 va da phan déu
<0.15. Piéu nay phan anh mirc d6 giai thich cta
cac bién doc lap ddi véi bién phu thude khac kha
thap.

o3 a4
D18 791 =
0.024

v
0817 s
0.709— "
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0710
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Nguon: Trich xudt tir SmartPLS 4.1.1.1

Hinh 3. Két qua danh gid mé hinh cau triic tuyén tinh PLS - SEM
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Theo nghién ctru cuia Hair va cong su (2021)
phan tich tac dong cta cac bién doc 1ap 1én bién
phu thudc, ngoai xem xét mbi quan hé ciing nhu
c6 y nghia hay khong, cong trinh con phai phan
tich cuong do tac dong cua cac mdi quan hé dé
1am can ctr phan b ngudn luc. Dong thoi, dé c6
thé suy rong két qua nghién ciru ra téng thé, mo
hinh can dugc tién hanh kiém dinh lai d6 tin cay
v6i phuong phap Bootstrapping véi ¢ mau lip
lai 1a 5000 quan sat [16].

3.5.4. Moi quan hé trong mé hinh cau tric PLS - SEM

Dé c6 thé suy rong két qua nghién ciru ra tong
thé, md hinh can dugc tién hanh kiém dinh lai do
tin cdy vdi phuong phdp Bootstrapping voi co
mau l3p lai 1 5000 quan sat. Trong PLS - SEM,
cac chi sb nhu h¢ s6 dudong dan (> 0.1), gi tri
t>1.960, gia tri p < 0.05 va khoang tin cdy 95%
khong chira gié tri 0 12 cac tiéu chi quan trong dé
danh gia y nghia thong ké va do tin cay ctia mbi
quan hé giira cac bién. Pong thoi, do 1éch chuin
thép cho thay tinh 6n dinh cta wéc lugng trong
qua trinh bootstrapping.

Bang 9. Két qua kiém dinh gia thuyét nghién ctru

M$i | Gid | Trong Ti’f:fgs" Gidtri | Gidtri | o0 | 9750 | oo
quan hé | thuyét | so (O) binh (M) t p %
CL>QDb | Hs; |0.75| 0.174 | 2.415* | 0.020 | 0.026 | 0318 | Unghd
CM—>QD | Hy | 0272 | 0275 |3.994** | 0.000 | 0.154 | 0.412 | Unghd
SL>QDP | H, | 0298 | 0300 |3.844** | 0.000 | 0.156 | 0.447 | Unghod
TC—>QD | H, | 0.147 | 0.147 | 2.068* | 0.038 | 0.000 | 0.286 | Unghd

Ghi chu: (*) Murc y nghia 5%, (**) Murc y nghia 1%

Két qua & Bang 9 cho thiy, ca bn thanh phan
eWOM déu anh hudng tich cuc va co y nghia
théng ké véi quyét dinh chon DTU (p < 0.05).
Trong 0, S6 lwong théng tin tac dong manh nhat
v6i (B =0.298), tiép theo 1a Chuyén mén nguoi giki

Nguon: Trich xudt tir SmartPLS 4.1.1.1

(B = 0.272), Chat heong théng tin (B = 0.175) va
Sw tin cdy thong tin (f = 0.147). M6 hinh dat do tin
cdy 95% voi phuong trinh chuan hoa:

Qb=0.298 SL+0.272CM +0.175 CL +0.147 TC

3.5.5. Kiém dinh sw phit hop ciia mé hinh (Model Fit)

Bang 10. Bang thé hién mé hinh Model Fit

Saturated model Estimated model
SRMR 0.078 0.078
d ULS 1.273 1.273
d G 0.434 0.434
Chi-square 522.518 522.518
NFI 0.713 0.713

SRMR 14 su khéc biét giita phan data thyc té
va phan mé hinh dy doan. Theo Hulland &
Bentler (1999) néu mé hinh nhan dugc gia tri
SRMR nho hon 0.1 thi dugc xem 12 md hinh tét
va phu hop véi dir liéu thyc té. Nghia 13, SRMR

Nguén: Trich xudt tir SmartPLS 4.1.1.1

cang nhd, mo6 hinh cang phu hop [19]. Nhu vay,
quan st Bang 10 ta thay duoc gia tri SRMR
bang 0.078 nhé hon 0.1 cho thdy mé hinh du
doan rét tot, tring khép véi dir liéu va phi hop
v6i DTU.
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3.5.6. Kiém dinh sy lién quan ctia dy bdo bdo OQ° Square

Béng 11. Bang thé Q? Square

Q? predict

Quyét dinh chon DTU

0.563

Tir Bang 11, ching ta ¢ thé thiy hé so lién
quan dén murc do du béo ctia md hinh ¢6 gia tri
14 0.563 > 0.5, diéu nay chung té mirc do chinh
xac cao vé kha nang du doan cho cac nghién ctru
trong tuong lai.

4. Két luin va ham y quan tri
4.1. Théo ludn két qud nghién ciru

Duya trén co s& 1y thuyét va cac nghién ctru
lién quan nhom tac gia da xay dung md hinh
nghién ctru v6i bon thanh phan cia eWOM bao
gém: PG tin cdy, S6 lwong, Chat lwong va
Chuyén mén nguoi giri, nham phan tich anh
huong dén Quyét dinh chon DTU. Mb hinh dugc
kiém dinh qua thao ludn nhém va khao sat thuc
tidn. Két qua nghién ctru cho thay cac thanh phan
eWOM c6 tac dong tich cuc dén Quyétr dinh
chon triong. Tuy nhién, day 1a mot dé tai nghién
ctru con méi, hién chua c6 nhiéu cong trinh lién
quan truc tiép dén quyét dinh chon truong, do d6
van con ton tai mot sb han ché nhat dinh nhu sau:
(1) chua ap dung chi s6 HTMT dé danh gi4 gia
tri phan biét; (2) chua khai thac y kién tir cac cyu
sinh vién, nhom c6 nhiéu trai nghiém thyuc té
nhiéu nhat vé trudng; (3) pham vi nghién ctru
con giéi han khi chi tap trung vao quyét dinh
chon truong tai DTU. Céac nghién ctu trong
tuong lai co6 thé mo rong va khéc phuc céc han
ché trén nham hoan thién hon goc nhin vé vai tro
cua eWOM trong gido duc dai hoc.

4.2. Ham y qudn tri

Nghién clru nay da chimg minh dugc y nghia
thong ké cua tat ca cac gia thuyét dé xuat, qua dé
khang dinh tinh phii hop ctia mé hinh va vai tro
cia eWOM trong quyét dinh chon trudng cua

Nguon: Trich xudt tir SmartPLS 4.1.1.1
sinh vién. Tir két qua nghién ciru, nhoém tac gia
dé xuat mot s6 ham ¥ quan tri cho DTU nhu sau:

Vé s6 heong théng tin, trudong nén ting cuong
san xuét cic noi dung da dang, hap dan va thuc
day, khuyén khich sinh vién nhan xét, danh gia
cling nhu chia s¢ trai nghi¢ém hoc tép tai DTU.
Két hop v6i cac phong ban dé lan toa thong tin
trén nén tang sd dé phat trién s6 luong cac nhan
x€ét va danh gia tich cuc veé truong tré thanh mot
xu huéng trén MXH.

Vé chuyén mén nguoi giri, DTU c6 thé tich
cuc to chire céc su kién, hoi thao 16n dé sinh vién
c6 co hoi chia sé thong tin dang tin ciy vé
truong. Thanh l4p cac nhoém tu véan tryc tuyén va
tao diéu kién dé sinh vién tham gia cac hoat dong
ngoai khoa nham nang cao trai nghiém thuc té.

Vé chat lwong théng tin, ting cudng twong tac
qua cac bai viét tham khao ¥ kién; két ndi sinh
vién v&i cac cuu sinh vién; té chire cac cudc thi
chia sé trai nghiém hoc tap di kém véi cac phan
thuong hap din dé thuc ddy sinh vién dang tai
noi dung thong tin chét lugng vé truong.

Vé do tin cdy théng tin, mo rong d6i tugng
cung cap thong tin sang gidng vién, cyu sinh
vién; khuyén khich vin hoa giao tiép tich cyc va
dao tao sinh vién c6 kha ning tu van hiéu qua
cho tan sinh vién.

Nhiing d¢ xuat niy c6 thé gop mot phan hd
trg cho hoat dong tuyén sinh va phat trién chién
lugc truyén thong hiéu qua dya trén eWOM.

Tai liéu tham khao

[1T Ajzen, 1. (1991). The Theory of Planned Behavior.
Organizational Behavior and Human Decision
Processes, 50 (2), 179-211.
https://doi.org/10.1016/0749-5978(91)90020-T



N.Thi Thao, T.T.Chdu Giang, L.T.Diém Quynh / Tap chi Khoa hoc va Céng nghé Bai hoc Duy Tan 3(70) (2025) 112-124 123

[2] Ajzen, L. (2011). The Theory of Planned Behaviour:
Reactions and reflections. Psychology & Health,
26(9), 1113-1127.
https://doi.org/10.1080/08870446.2011.613995

[3] Ajzen, 1., & Fishbein.,, M. (1980). Understanding
attitudes and predicting social behavior. Green
Library, 278.

[4] Ajzen, 1., & Fishbein, M.A. (1988). Theory of
reasoned action-Theory of planned behavior.
University of South Florida, 1964—1967.

[5] Arndt, J. (1967). Role of Product-Related
Conversations in the Diffusion of a New Product.
Journal of Marketing Research, 4(3), 291-295.
https://doi.org/10.1177/002224376700400308

[6] Balroo, S. A., & Saleh, M. (2019). Perceived eWOM
and Students’ University Enrolment Intentions: The
Corporate Image as a Mediator. Journal of
Economics Management and Trade, 24(1), 1-14.
http://dx.doi.org/10.9734/jemt/2019/v241130152

[7] Brown, J., Broderick, A. J., & Lee, N. (2007). Word
of mouth communication within online communities:
Conceptualizing the online social network. Journal
of  Interactive  Marketing, 21(3), 2-20.
https://doi.org/10.1002/dir.20082

[8] Buttle, F. A. (1998). Word of mouth: Understanding
and managing referral marketing. Journal of
Strategic Marketing, 6(3), 241-254.
http://dx.doi.org/10.1080/096525498346658

[9] Cheung, C. M.K., & Thadani, D. R. (2012). The
impact of electronic word-of-mouth communication:
A literature analysis and integrative model. Decision
Support Systems, 54(1), 461-470.
https://doi.org/10.1016/j.dss.2012.06.008

[10] Cheung, M. Y., Luo, C., Sia, C. L., & Chen, H.
(2009). Credibility of Electronic Word-of-Mouth:
Informational and Normative Determinants of On-
Line Consumer Recommendations. International
Journal of Electronic Commerce, 13(4), 9-38.
https://www.jstor.org/stable/27751305

[11] Daugherty, T., & Hoffman, E. (2014). eWOM and
the importance of capturing consumer attention
within social media. Special Issue: Word of Mouth
and Social Media, 20(1-2), 82-102.
https://doi.org/10.1080/13527266.2013.797764

[12] Dellarocas, C. (2003). The Digitization of Word of
Mouth: Promise and Challenges of Online Feedback
Mechanisms. Special Issue on E-Business and
Management  Science,  49(10), 1407-1424.
https://doi.org/10.1287/mnsc.49.10.1407.17308

[13] Pinh, N. Q. (2023). Tac dong cua truyén miéng dién
tir (eWOM) dén v dinh chon trudng dai hoc cua thé
hé tai Thanh phd H6 Chi Minh: Truong hop trén
Facebook va Tiktok. Tap chi khoa hoc Yersin, 16.

[14] Fornell, C., & Larcker, D. F. (1981). Evaluating

Structural Equation Models with Unobservable
Variables and Measurement Error (18th ed., Vol. 1).

Journal of Marketing Research.
https://doi.org/10.1177/00222437810180010

[15] Ha, N. P. (2023). Anh huong cia truyén miéng dién
tr (eWOM) dén quyét dinh chon trudng dai hoc cia
sinh vién trén dia ban Tp.HCM. Truong Dai hoc
Ngdn hang Tp.Ho Chi Minh.

[16] Hair, J. F., Hult, G. T. M., Ringle, C. M., & Sarstedt,
M. (2021). A Primer on Partial Least Squares
Structural Equation Modeling (PLS-SEM). SAGE
Publications, Incorporated.

[17] Hansen, T., Jensen, J. M., & Solgaard, H. S. (2004).
Predicting online grocery buying intention: a
comparison of the theory of reasoned action and the
theory of planned behavior. International Journal of
Information ~ Management,  24(6),  539-550.
https://doi.org/10.1016/].ijjinfomgt.2004.08.004

[18] Hiép, T. T. (2022). Tac dong cua truyén miéng dién
tir dén y dinh chon truong Pai hoc Sai Gon. Truong
Dai hoc Sai Gon.

[19] Hulland, J. (1999). Use of partial least squares (PLS)
in strategic management research: a review of four
recent studies. Strategic Management Journal, 20(2),
195-204. https://doi.org/10.1002/(SICI)1097-
0266(199902)20:2%3C195::AID-
SMJ13%3E3.0.CO;2-7

[20] Internet Viét Nam 2023: SO li¢u m&i nhat va xu
hudng phat trién. (2024, 10 4). Vnetwork.

[21] Katz, E., & Lazarsfeld, P. F. (2017). The Part Played
by People in the Flow of Mass Communication.
Personal Influence, 434,
https://doi.org/10.4324/9781315126234

[22] Lee, J., Park, D.-H., & Han, 1. (2008). The effect of
negative online consumer reviews on product
attitude: An information processing view. Electronic
Commerce Research and Applications, 7(3), 341-
352. https://doi.org/10.1016/j.elerap.2007.05.004

[23] Lee, M., & Youn, S. (2009). Electronic word of
mouth (eWOM) How eWOM platforms influence
consumer product judgement. The Review of
Marketing  Communications, 28(3), 473-499.
https://doi.org/10.2501/S0265048709200709

[24] Levitt, J. A., Meng, F., Zhang, P., & DiPietro, R. B.
(2017). Examining factors influencing food tourist
intentions to consume local cuisine. Tourism and
Hospitality Research, 19(3).
https://doi.org/10.1177/1467358417742687

[25] Lin, C., Wu, Y.-S.,, & Chen, J.-C. V. (2013).
Electronic Word-of-Mouth: The Moderating Roles of
Product Involvement and Brand Image.
ToKnowPress.

[26] Nasim, Z., & Hosein, N. (2011). Measuring the
Purchase Intention of Visitors to the Auto Show.

[27] Nieto, J., Hernandez-Maestro, R. M., & Muiioz-
Gallego, P. A. (2014). Marketing decisions, customer
reviews, and business performance: The use of the



124 N.Thi Thao, T.T.Chdu Giang, L.T.Diém Quynh / Tap chi Khoa hoc va Céng nghé Pai hoc Duy Tan 3(70) (2025) 112-124

Toprural website by Spanish rural lodging
establishments. Tourism Management, 45, 115-123.
https://doi.org/10.1016/j.tourman.2014.03.009

[28] Nosek, B. A., Graham, J., Lindner, N. M., & Kesebir,
S. (2010). Cumulative and Career-Stage Citation
Impact of Social-Personality Psychology Programs
and Their Members. Personality and Social
Psychology Bulletin, 36(10), 1283-300.
http://dx.doi.org/10.1177/0146167210378111

[29] Ohanian, R. (2013). Construction and Validation of a
Scale to Measure Celebrity Endorsers' Perceived
Expertise, Trustworthiness, and Attractiveness.
Journal of  Advertising, 19(3), 39-52.
http://dx.doi.org/10.1080/00913367.1990.10673191

[30] Park, D.-H., & Kim, S. (2008). The effects of
consumer knowledge on message processing of
electronic word-of-mouth via online consumer
reviews. Electronic Commerce Research and
Applications, 7(2), 399-410.
https://doi.org/10.1016/j.elerap.2007.12.001

[31] Senecal, S., & Nantel, J. (2004). The influence of
online product recommendations on consumers’
online choices. Journal of Retailing, 80(2), 59-169.
https://doi.org/10.1016/j.jretai.2004.04.001

[32]1[32] Sussman, S. W., & Siegal, W. S. (2003).
Informational Influence in Organizations: An
Integrated Approach to Knowledge Adoption.
Information Systems Research, 14(1), 47-65.
https://doi.org/10.1287/isre.14.1.47.14767

[33] Tapanainen, T., Dao, T. K., & Nguyen, H. T.T.
(2021). Impacts of online word-of-mouth and
personalities on intention to choose a destination.

Computers in Human Behavior, 116.
https://doi.org/10.1016/j.chb.2020.106656

[34] Torlak, O., Ozkara, B., Tiltay, M. A., & Cengiz, H.
(2014). The Effect of Electronic Word of Mouth on
Brand Image and Purchase Intention: An Application
Concerning Cell Phone Brands for Youth Consumers
in Turkey. Journal of Marketing Development and
Competitiveness, 8(2).

[35] Tseng, S., & Fogg, B. J. (1999). Credibility and
computing technology. Association for Computing
Machinery, 42(5), 39-44,
https://doi.org/10.1145/301353.301402

[36] Wang, Y., & Fesenmaier, D. R. (2004). Towards
understanding members’ general participation in and
active contribution to an online travel community.
Tourism Management, 25(6), 709-722.
https://doi.org/10.1016/j.tourman.2003.09.011

[37] Wathen, N., & Burkell, J. A. (2002). Believe It or
Not: Factors Influencing Credibility on the Web.
Journal of the American Society for Information
Science and  Technology, 53(2), 134-144.
http://dx.doi.org/10.1002/asi.10016

[38] Whitlark, D., Geurts, M. D., & Swenson, M. (1993).
New Product Forecasting with a Purchase Intention

Survey. The Journal of Business Forecasting
Methods & Systems, 12(3), 18-21.

[39] Xu, Q. (2014). Should I trust him? The effects of
reviewer profile characteristics on eWOM
credibility. Computers in Human Behavior, 33, 136-
144. https://doi.org/10.1016/j.chb.2014.01.027

[40] Xue, J., Lee, Y.-C., & Mu, H. (2018). Influencing
Factors of Advertising Information Adoption on
User’s Purchase Intention: Evidence from China’s
Social Media. International Journal of Pure and
Applied  Mathematics, 20(6), 5809-5821.
http://www.acadpubl.eu/hub/

[41] Yang, F. X. (2013). Effects of Restaurant Satisfaction
and Knowledge Sharing Motivation on eWOM
Intentions: The Moderating Role of Technology
Acceptance Factors. Journal of Hospitality &
Tourism Research, 41(1), 1-35.
https://doi.org/10.1177/1096348013515918

[42] Yeap, J. A.L., Ignatius, J., & Ramayah, T. (2014).
Determining consumers’ most preferred eWOM
platform for movie reviews: A fuzzy analytic
hierarchy process approach. Computers in Human
Behavior, 31, 250-258.
https://doi.org/10.1016/j.chb.2013.10.034

[43] Yoo, C. W.,Kim, Y. J., & Sanders, G. L. (2015). The
impact of interactivity of electronic word of mouth
systems and E-Quality on decision support in the
context of the e-marketplace. Information &
Management, 52(4), 496-505.
https://doi.org/10.1016/j.im.2015.03.001.



